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Over 500 companies in Sri Lanka have vacancies
for Quality System Professionals

Be trained as

Quality System Administrators
& Auditors

MAKING OPPORTUNITIES

Impressive titles are more than cheap rewards

More and more organizations are doling
out impressive-sounding job titles, many
including superlatives such as ‘chief'. One
reason is to stop key executives from leav-

KNOCK ON YOUR DOOR

One year full time training period.

Trained under experienced Professionals. . .
their careers. "Some of the

more creative 'chief' titles
cater to the desire of up-and-
coming managers to possess

an effective leadership team. Many top
executives have more autonomy in the run-
ning of their departments than ever before.
This results in a greater sense of ownership

Hands on practical training and class room training.

Seconded to private sector organizations in
manufacturing & service sectors.

ing, according to Michael Jalbert, president
of MRINetwork, a major search and recruit-

and fosters loyalty."
Jalbert considers that 'chief titles are best

titles that reflect what they do.
This generation of workers is

Entry requirements :

o  Excellent result at the GCE A/L examination

e Part or full qualified in any management field such as

ABE, ACCA, CIMA, CIM

Students following external degree programmes in

management

Outstanding performance in extra curricular activities

in school

Excellent command of English

Entry by Examination

SWISS ADVANTAGE SYSTEMS

Apply to

training@swissadvantage.net
0777 - 420504

Web Designer Trainee

Wijeya Newspapers Ltd, the leading newspaper publisher is
looking for a suitable person to fill a vacancy in the Info Systems Department

The ideal candidate would possess the following

Job Requirements

Minimum 1year experience in web designing

Excellent knowledge in HTML

Ability to use software like Adobe Photoshop,Fireworks, Dreamweaver, Flash

Other Requirements

(@ English communication skills both spoken and written
(@) Ability to work in team-oriented environment

(© Flexibility in working different shifts

If you can match our require
vacancy@wijeya.net wi

orking days.

ment organization. But titles such as chief
marketing officer, chief innovation officer,
and chief risk officer also mark the extra
responsibilities that CEOs are delegating to
senior staff.

Michael Jalbert said:

"CEOs and presidents of companies realize

used to signal strategically important issues
in the organization. For example, banks often
have a chief risk officer now to make sure
that they are in compliance with laws gov-
erning accountability. And many businesses
have a chief marketing officer to show the
importance of customer acquisition. But

unimpressed with traditional
titles and impatient to get
ahead. They're also willing to
change jobs to get what they
want," he said.

But 'title creep' can be
counter-productive. Jobs that

that running a successful business requires  organizations expect results in return for
these titles.

"If the CMO can't deliver results
fast enough - such as increase mar-
ket share and improve brand aware-
ness - they don't last long," said
Jalbert.

Retaining top talent is a particular
problem in organizations with flat
structures. Inventing posts with
prestige titles is one of the few
options to keep employees happy in

do not deliver on impressive

titles repel rather than retain talent. "People
can easily see through new titles that offer
prestige in name only. If the job doesn't also
bring added responsibility and recognition,
employees can feel that they are being
manipulated," said Jalbert, observing that
the title "vice president" has become so
common that it is almost meaningless.

English & Sinhala
with or without experience.

zation is critical," said Jalbert. "Mere titles
won't suffice in the long term."

careers@artbox.lk

Doctors for our clinics in Mannar and Vavuniya.

Apply to ;
The Project Manager

Population Services Lanka
155, Kirula Road,
Colombo - 05
Tel. 2500824/ 2581035/ 0714781028

"Meaningful recognition within the organi-

Celebrity CEOs

Executive titles, rewards and personal
self-belief are inter-twined. Mathew
Hayward of the University of Colorado at
Boulder and co-authors Violina Rindova and
Timothy Pollock of the R. H. Smith School of
Business at the University of Maryland at
College Park published an intriguing paper
"Believing One's Own Press: The Causes and
Consequences of CEO Celebrity,"in the July
2004 issue of Strategic Management
Journal. In this paper they pointed to the
unhealthy relationship between CEOQs' belief
in themselves and the way they were writ-
ten up in the media. They argued that execu-
tives should not believe their own press
because it tended to become bad news for
their organizations.

According to Mathew Hayward, who has
since written a book on the same theme
(Ego Check: Why Executive Hubris is
Wrecking Companies and Careers and How
to Avoid the Trap), journalists often create an
inflated image of CEOs by attributing their
organizations' positive performances solely
to their CEOs' strategic actions. The trouble
begins, said Hayward,
when they start to

Executive Director

TISL is seeking applications from dynamic and committed
professionals to head its operations based in Colombo.

following:

+Providing Visionary Leadership and Strategic Direction for the Organization
«Programme Planning, Coordination and Implementation

«Fundraising

«Maintaining Stakeholder Relationships and liaising with external parties as a
representative of the Organization

Accountability and Ethical Responsibility of all Organizational Activities

The Ideal Candidate should possess:

se email to qualifications. Post-graduate qualification would be an added advantage

non-state actors

Outreach Programmes
« Creative and Outstanding Leadership qualities

international environments
« Excellent command of English and Sinhala/ Tamil Languages

applied for in the subject line on or before 5th July 2010.

28/1, Bullers Lane, Colombo 07, Sri Lanka
0094-112-501474 / 0094-112-506419

www.tisrilanka.org

VACANCY ANNOUNCEMENT

Transparency International Sri Lanka (TISL) is the National Chapter of Transparency
International, the leading global movement against corruption. It raises awareness of
the damaging effects of corruption and works with partners in government, business
and civil society to develop and implement effective measures to tackle it.

Reporting directly to the Board, the Executive Director holds a
results-based leadership role with overall responsibility in respect of the

«Financial and Risk Management, Human Resources Management and Administration

= A Degree in Law, Economics, Social Sciences or relevant field and/or equivalent professional

« Minimum 5 years of work experience in a senior managerial capacity with proven track record
of dealing with senior government officials, civil society organizations, donors and other

- Adequate Knowledge and Practical Experience of Governance Assessments, Advocacy and

« Communication skills and ability to work with a diverse range of stakeholders in national and

Qualified candidates are invited to send their applications with a cover
letter explaining their suitability for the post and names of two non-
related referees by email to tisl@tisrilanka.org indicating the position

o » TRANSPARENCY
INTERNATIONAL
SRI LANKA

Building a Nation of Integrity

believe the hype.

"What you have is
journalists affecting
the outcome of how
businesses are run by
affecting the CEOQ,"
Hayward said. "Once
CEO celebrities are
created, they tend to
believe the hype and
see themselves as
invincible. | think this
has greatly con-
tributed to the CEQ
excesses we have
seen over the past few
years."

The public are fasci-
nated by celebrities
and perhaps the media
is just giving the public
what it wants, more
celebrities. But
Hayward says there's
more to it than that:

"The public wants to
believe that individuals
are in control, so they
happily accept these
accounts as being
true.

"When CEOs display
idiosyncratic personal
behavior in public, it
becomes easier for
journalists to provide
accounts that bolster
attributions of the
firm's action to its
CEO.

"By and large this is
very dysfunctional for
the company, because
when CEOs buy into
their own celebrity,
they will tend to want
to have the company
revolve around them.
Most notably they will
want to continue the
behavior and actions
that got them on the
magazine cover, which
isn't necessarily good
for the company." -
hrmguide.com
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Await for a Special Magazine on FIFA 2010 South Africa
Sunday June 27th, 2010, For best deals Contact: 0772 243 718




